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The American 2016 presidential election seems to have become the most unprecedented one in recent history. Many claimed that Donald Trump would never have a chance to beat Hilary Clinton. Our research however proves that his success was predictable and language played a very important role in it. The central question that motivates this paper is what makes Trump’s discourse outstanding and how does it differ from the traditional discourse of English-speaking politicians?

The subject of our study is metaphors used by Donald Trump in the period of the presidential election. Political metaphor remains one of the most effective ways to manipulate human consciousness, which is extremely important for a politician. Metaphor reflects those features and characteristics which are the most significant and culturally conditioned in relation to the community in which language the metaphor exists [Lakoff, Johnson: 23-25]. Most metaphor-based studies speak of the manipulative power of metaphor. In our investigation we shifted the focus from the persuasive function of metaphor to its ‘reflecting’ function, its ability to reflect national consciousness and attitudes. In order to convince people a politician has to comply with audiences’ wants, needs and thoughts, “to exploit existing beliefs, attitudes and values rather than introduce completely new ones” [Charteris-Black: 10]. 

Trump’s victory, in our opinion, became possible not only because he said what people wanted him to say, but also because he said it in a way no other president has ever done before. In general, the system of metaphors, exploited by the leading English-speaking politicians, is united [Мухортов: 175-182]. But Trump suggests a completely new kind of discourse, new metaphorical picture and new myths. 

The research has revealed systematic metaphorical models, outlined myths created with its help and compared Trump’s discourse with that of his opponents. During the electoral race, media were insistently stressing that Trump was chaotic in metaphor use but we proved that his discourse, in actual fact, does not lack a unifying image. 

We distinguished Trump’s three pivotal slogans: ‘Make America Great Again’, ‘We Need a Wall’ and ‘We Don’t Win Anymore’, each of which acts as a starting point for the sustained metaphors encountered in his rhetoric. Analyzing the last slogan and metaphors it is based on, we revealed a kind of political discourse, which we called ‘a street sports discourse’ and claimed to be not only a completely new one but also an extremely persuasive. We also compared Trump’s discourse with that of the other leading Republican candidates, Ted Cruz and John Kasich, which helped us to prove through living examples that Trump’s discourse does not only differ markedly from that of the formerly-leading force – the Democrats, but also distinctly stands out among the Republicans. 

Our investigation shows that Donald Trump’s victory was natural in the context of discourse he suggested and political metaphor has played quite a significant role in it. It seems then that the American national consciousness has undergone a process of change, while Trump was in fact the first to feel these changes and take advantage of them.
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