Linguistic analysis of TIME headlines
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My study aims at investigating the linguistic features of headlines. It is an attempt to shed light on the general notion of a headline, as well as its main functions, purpose and expressive eye-catching techniques. The investigation shows the differences between the language of headlines and the ordinary language by exposing the ambiguity of headlines created by allusions and special techniques that are looked upon through stylistics and syntax, and that journalists themselves admit to use whilst creating a headline. The problem of ambiguity is also viewed. As headlines represent the most important part of the news (since they summarize the whole article or news story), they become a vital element through which the reader decides whether to read or leave the article. The study proves that there are typical features in newspaper headlines that aim at getting the attention of readers to make them read the whole article. The headlines of the “TIME” magazine are used as the main research data.
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