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Ãåíäåð - ýòî áîëüøîé êîìïëåêñ ñîöèàëüíûõ è ïñèõîëîãè÷åñêèõ ïðîöåññîâ, à òàê-
æå êóëüòóðíûõ óñòàíîâîê, ïîðîæäåííûõ îáùåñòâîì è âîçäåéñòâóþùèõ íà ïîâåäåíèå
íàöèîíàëüíîé ÿçûêîâîé ëè÷íîñòè [2].

Â îáùåñòâå ãåíäåðíûå ñòåðåîòèïû, ñîçäàííûå è ïðåäñòàâëåííûå êàê îïðåäåëåííûå
ãåíäåðíûå îáðàçû, ñ÷èòàþòñÿ çíà÷èìûìè, ò.ê. îíè ìîãóò âëèÿòü íà ¾âîñïðèÿòèå èíôîð-
ìàöèè¿ è ¾ñîöèàëèçàöèþ ëè÷íîñòè¿. Ñòåðåîòèïû ñîîòíîñÿò ñî ñòàíäàðòàìè ïîâåäåíèÿ,
òåì ñàìûì óêàçûâàÿ íà ñðåäíåå ìíåíèå, íîðìó èëè óñðåäíåííûé îáðàçåö ñîöèàëüíî-
äîïóñòèìîãî ïîâåäåíèÿ [1].

Ïî ìíåíèèþ Ò.Í. Õðóëåâîé, ðåêëàìíûé òåêñò ÷àùå âñåãî ñòðîèòñÿ ñ îïîðîé íà
ãåíäåðíûå ñòåðåîòèïû êàê íà íåêèé ëèíãâî-ìåíòàëüíûé êîìïëåêñ, êîòîðûé ïîçâîëÿåò
ñïðîãíîçèðîâàòü ñîâåðøåííî îïðåäåëåííûå àññîöèàöèè ó âîñïðèíèìàþùåãî ðåêëàìó.
Ðåêëàìà, ÿâëÿÿñü ýëåìåíòîì ìàññîâîé êóëüòóðû, âíåäðÿåò â ìàññîâîå ñîçíàíèå ýòè ñòå-
ðåîòèïû, êîíñòðóèðóÿ ãåíäåð ïîñðåäñòâîì âåðáàëüíûõ è íåâåðáàëüíûõ ñðåäñòâ, ýêñïëè-
öèòíî è èìïëèöèòíî, ïðèïèñûâàÿ æåíùèíàì è ìóæ÷èíàì òå èëè èíûå òèïû ïîâåäåíèÿ
[3].

ßçûêîâûå ìåõàíèçìû êîíñòðóèðîâàíèÿ ãåíäåðà â ðåêëàìíîì äèñêóðñå ìîãóò áûòü
ðàçíîîáðàçíû, íî òàê èëè èíà÷å îíè íàïðàâëåíû íà îïðåäåëåííûé ãåíäåðíûé ñòåðåîòèï.
Â íàøåì èññëåäîâàíèè ìû õîòåëè áû âûÿâèòü íåêîòîðûå ÿçûêîâûå ñðåäñòâà, èñïîëüçó-
åìûå â ðåêëàìíûõ òåêñòàõ ðàçëè÷íîé ãåíäåðíîé íàïðàâëåííîñòè. Ïîäðîáíåå õîòåëîñü
áû îñòàíîâèòüñÿ íà ëåêñèêî-ñåìàíòè÷åñêîì êîìïîíåíòå ñîäåðæàíèÿ ðåêëàìíîãî òåêñòà.

Ìàòåðèàëîì äëÿ íàøåãî èññëåäîâàíèÿ ïîñëóæèëè ðåêëàìíûå òåêñòû àíãëîÿçû÷íûõ
ïå÷àòíûõ èçäàíèé (æóðíàëîâ) ðàçëè÷íîé ãåíäåðíîé íàïðàâëåííîñòè (Cosmopolitan,
Glamour, Esquire, Men's Health è ò.ä.), à òàêæå àíãëîÿçû÷íàÿ ñïðàâî÷íàÿ ñèñòåìà Textart
[www.textart.ru].

Àíàëèç äàííîãî ìàòåðèàëà ïîêàçûâàåò, ÷òî ðåêëàìíûé òåêñò, íàïðàâëåííûé íà æåí-
ñêèé ãåíäåðíûé ñòåðåîòèï, êàê ïðàâèëî, îòëè÷àåòñÿ èñïîëüçîâàíèåì áîëüøîãî êîëè÷å-
ñòâà êà÷åñòâåííûõ ïðèëàãàòåëüíûõ, âîçäåéñòâóÿ íà âîîáðàæåíèå è ïîáóæäàÿ ê ïîêóïêå:

1) �Easy. Breezy. Beautiful. CoverGirl.� [CoverGirl, line of products for face, lips, eyes
and nails];

2) �More de�ned. More conditioned. More beautiful lashes.� [Estee Lauder, mascara];
3) �Luxury salon where you will feel unique and special.� [Unique, Beauty Salon of United

Kingdom].
Â ðåêëàìíûõ òåêñòàõ ìóæñêîé ãåíäåðíîé íàïðàâëåííîñòè èñïîëüçóþòñÿ îöåíî÷íûå

ýïèòåòû (ïðèëàãàòåëüíûå), õàðàêòåðèçóÿ ïðåäëàãàåìûé òîâàð êàê íåïîâòîðèìûé, ëó÷-
øèé, äîñòîéíûé êàæäîãî ïîêóïàòåëÿ ìóæñêîãî ïîëà. Óïîòðåáëåíèå ïðèëàãàòåëüíûõ
â ïðåâîñõîäíîé ñòåïåíè ñîçäàåò ýôôåêò íàäåæíîñòè è àïåëëèðóåò ê ðàöèîíàëüíîìó
íà÷àëó ìóæñêîé àóäèòîðèè:
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1) �Carlsberg. Probably the best beer in the world.� [Carlsberg, beer];
2) �The Coldest Tasting Beer In The World.� [Coors, beer];
3) �The Power to Be Your Best.� [Apple, computers];
4) �The world's thinnest condom.�[Manix, French condoms].
Æåíñêèé ãåíäåðíûé ñòåðåîòèï â ðåêëàìíîì òåêñòå òàêæå ïðîÿâëÿåòñÿ â èñïîëüçî-

âàíèè ìåòàôîð, ïåðåäàþùèõ îáðàçíîñòü è ýìîöèîíàëüíîñòü, ÷òî óâåëè÷èâàåò ýôôåê-
òèâíîñòü âîçäåéñòâèÿ íà àóäèòîðèþ:

1) �Wine is a little like love; when the right one comes along, you know it.� [Bolla, Italian
wine brand];

2) �Dress your lips in Armani.� [Giorgio Armani/ ArmaniSilk Lipstick];
3) �Kiss your thin lips goodbye!� [Perfect Pout/ lip enlarging gel].
Ñ÷èòàåòñÿ, ÷òî ìóæ÷èíû ëó÷øå âîñïðèíèìàþò ëàêîíè÷íûå âûñêàçûâàíèÿ, êîíêðåò-

íûå ïî ñâîåìó ñîäåðæàíèþ, ÷òî âûðàæàåòñÿ â ïðåîáëàäàíèè â òåêñòàõ ñïåöèàëüíîé
òåðìèíîëîãèè (òåõíè÷åñêèõ òåðìèíîâ), à òàêæå àááðåâèàòóð:

1) �Volkswagen GTI. For boys who were always men.�[Volkswagen, automobiles];
2) �No FT, No Comment.�[Financial Times Newspaper, newspaper];
3) �Centerline. Design fused with technology.� [Centerline, wheels];
4) �Renault Twingo. 20 km per liter. 800 km per tank.� [Renault, automobiles].
Ãåíäåð, ÿâëÿÿñü êîíñòðóêòîì, êîòîðûé ñîçäàåò îáùåñòâî ïîñðåäñòâîì ÿçûêà, îêà-

çûâàåò âëèÿíèå íà âîñïðèÿòèå èíôîðìàöèè ðåöèïèåíòàìè. Ýôôåêòèâíûé ðåêëàìíûé
òåêñò, âîçäåéñòâóÿ íà áîëüøîå êîëè÷åñòâî ïîòðåáèòåëåé, ñòðîèòñÿ ñ îïîðîé íà ãåíäåð-
íûå ñòåðåîòèïû. Ìîæíî ñêàçàòü, ÷òî â çàâèñèìîñòè îò ãåíäåðíîé íàïðàâëåííîñòè, ñî-
çäàòåëè ðåêëàìíûõ òåêñòîâ èñïîëüçóþò îïðåäåëåííóþ ëåêñèêó è ñïåöèàëüíûå ïðèåìû,
ýôôåêòèâíî âîçäåéñòâóþùèå íà öåëåâóþ àóäèòîðèþ.
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